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Name

PERF | 07.342-6031 #6221

Tel.

T3 : :

E-mail melodyliao2009@gmail.com

%\ * 7| #c#2 Associate Professor

Job Title

¥ 5 42R | DBA, Golden Gate University, San Francisco, USA

Education | MBA, Bz ¢ . = 5 (NSYSU), Kaohsiung, Taiwan

Level BS, Marine Food Science, National Taiwan Ocean University, Taiwan

PR AR

Research & # ¢ 7= Business Management; PR 7% ¥ {7 4" Services Marketing

Field

FRHAE | FRE CFHFRE -RELERRIFAT  AFEYE PR CRDBERY

Course Management, Marketing Management, International Business Case Study, Industrial

Instruction | Operation and Management, Services Marketing
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B (2012)~T A 5 & ity ) (2014;2016;2019) T H 2 ERETEER
¢ Wode 3 EF | (2012;2017;2024) ~ T g g, (2018) T HEF L HFAARSE A
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Professional
Work
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F8) USR ONLINE EXPO ~ §it ¢ F B ¢ S ng® | 2% ¥ (i
% USR 3412 a3 4) o

Throughout her thirteen years of practical professional work experience in top
international banks and Securities company, including American Express, President
Securities Corporation, Citibank, HSBC, and Standard Chartered Bank, Melody
served as former Senior Vice President, Branch Manager, Vice President, Stock
Broker, Marketing Specialist, etc. in those corporations. Currently, Melody regularly
conducts workshop and speech in marketing planning and excellent service quality in
both industries and public sector. She is also a certified tutor of LCCI International
Qualifications in Marketing (London Chamber of Commerce and Industry) and
TBSA Certified Business Planning (Taiwan Business Strategy Association). She ever
received “Excellent Mentor Award of Wenzao Ursuline University ” in 2012 ~ 2017




and 2024 respectively, and also has been awarded “Industry-Academic Cooperation
Research Excellence” in 2014 ~ 2016 and 2019 respectively, “Model Teacher in ROC

Private Education Association” in 2012 and 2017, “Teaching Excellence Awards” and

“Flexible Compensation Awards for Exceptional Teaching and Research Personnel”
in 2018 and 2020. Also, her outstanding USR team won silver level in the 13th
Taiwan Corporate Sustainability Awards for USR Project in 2020; granted “Model
Award” in 2021 University Social Responsibility Awards by Global Views Monthly;
and "Best Feature Story" honor in "Ministry of Education™ 2021 University Social
Responsibility Online Expo. (Melody is the Principal Investigator)

1. 2238 Ala43RE (MEZAFRIEREE)
2. ESGARYHEEREFRFLIRIWETRE MRAZAFEFEFTR)
3. CPAS Riafr a3 2514~ 1f | #e (Career)
4. FRGRE ¢ ¥ #F A (ff# LCCl ) Customer Service "% % /R
» LCCI International Qualifications in Customer Service (London Chamber of
Commerce and Industry)
5. §REFTHEELAANRE
»  Certification in MICE Professional (basic)
6. TBSA Far i 4 BFf e T
.. » TBSA Certified Advanced Business Planner (Taiwan Business Strategy
*oEER/ -
oy wAssoclatlon)
Professional oot EA W? gﬁi%?%? g g A .
- »  Member of Chinese Management Association
Certification 8 ¢ Ew "}? ﬁiii?f g g 5
/Association . L .
» Member of Chinese Association of Business and Management Technology
0. YELEREKTIMEE A
Member of Chinese Business Ethics Education Association
10. pA@2 A ¥ E%@]iﬁ'?{iﬁéf{zﬁkﬁgéa/&g "R RAELELRELR
»  Professional committee member in southern district branch, Consumers’
Foundation, Chinese Taipei
11. Reviewer of Universal Journal of Industrial and Business Management Horizon
Research Publishing Corporation, USA
12 P EF L3R 2 FEREREETL
»  Vice President of China See Needs All Round Development Association
1. Jun-Fang Liao (2024). The USR in support of the SDGs-The Case of the USR
Project at Wenzao Healthcare Communication, 2024 Talent Cultivation in
)/ 3 Africa-International Seminar on International Health Field Alliance -
g 2. Hui-Chung Yao, I-Ling Ling, Chihyi Liu & Jun-Fang Liao (2023) Hospitals
Periodical/ with a Tarnished Reputation: Stealing Thunder, Concealment Intention, and
Seminar/ Learning from an Organizational and Industrial History of Crisis Concealment,
Publication Journal of Public Relations Research, DOI: 10.1080/1062726X.2023.2215989
(SSCI) ; JIF=4.4 ; 5-year I1F=6.8
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LINE-Bot T#%f),%f Fedt h 3922 5 RE & pR4+ Develop an LINE-Bot with
Intelligent Translation and Local-Based Services for Medical Institution Search
and Multilingual Communication Services - 2021 > * W1 ¥ 1 {25 ¢ & ¢ ¥

Firte o
I-Jane Janet Weng & Jun-Fang Liao (2021). Students’ Perspective on
Intercultural Service-Learning as Non-medical Volunteers for Foreigners: A
Case in Taiwan. The Southeast Asian Conference on Education (SEACE) -

Liu, Yi-Fen & Liao, Jun-Fang & Jou, Jacob (2019). Exploring the dual effects
of perceived waiting on healthcare service satisfaction among outpatients. Asia
Pacific journal of marketing and logistics, 32, no. 2, (2019): 495-518
[ Corresponding Author] (SSCI; JIF=3.9; 5-year IF=4.6)
Jun-Fang Liao (2019).” A Study of the Learning Portfolio and Effect of
Integrated Service Learning on Guiding Students’ Interdisciplinary Teamwork
and Leadership — the Case of Business Administration Courses”. 7th
Asia-Pacific Regional Conference on Service-Learning, Singapore. [ ¥ - T’Fdﬁ
Single Author]
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¢ o[H- nr—g Single Author)
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< v 1 ARAE o (ISBN:978-957-0348-74-3) (% % Book)

FHx (2018)-"g %1 "H M- 2 X AEY S EETe S
Az b 1 aRAE o (ISBN:978-957-0348-73-6) (% 2 Book)

Yen-Hsien Lee, Jun-Fang Liao*, David K. Wang (2017). “Examining Trading
Duration of TAIEX Index: Impact of 2008 Price-Down-Limit Policy”.
International Research Journal of Applied Finance. Vol. VIII Issue-6, June,
p342-371. (ISSN 2229 — 6891) [ Corresponding Author])

% 3 (2016) - iR e B2 it £ B AR S ARG E P IR EH R
W2 FET e AR AENAHE-RBLF SRy BT E
(ISBN:978-986-05-0798-0) [ ¥ - i Single Author]

Oleksandra Aleksandrova and Jun-Fang Liao (2015). " The Effect of Ambient
and Traditional Advertising on Advertisement Effectiveness: Brand Familiarity
and Ad Repetition as Moderators". International Conference on Business and
Internet (ICBI) Taipei, Taiwan. [ Corresponding Author]

BEF~HF2 %12~k wi %Il‘ﬂ‘(ZOlS) o "# HFRAD Fraie
/5.&)24'—’5’?1'?‘**{&&? 2 B BEAR R FAEL TR
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Jun-Fang Liao, Jacob Y. H. Jou, Yi-Fen Liu (2014), "Conceptual Model of the
Dual Effects of Waiting on Satisfaction with Health Service — Exploring the

3




16.

17.

18.

19.

20.

21.

22.

23.

Optimal Outpatient Waiting Time and Conditions", International Conference on
Innovation and  Management (IAM  Winter),Bangkok,  Thailand.
(ISSN:2218-6387) [ Grant by Ministry of Science and Technology: First Author]
2% (2014) - "HFHEPETABFIEFRL AT AFT B2 AA
VER AL T E 0 2P H & o (ISBN:978-986-83435-6-6) -
Jun-Fang Liao (2013), "Antecedents and Consequences Of Internal Marketing
to Service Quality ", BAI 2013 International Conference on Business and
Information, Bali, Indonesia. (ISSN:1729-9322) [ Single Author]}
Jun Fang Liao (2013), " Investigating Consumer Attitudes and Behavioral
Intention Toward Online Mass Customization ", The 12th International Decision
Sciences Institute & The 18th Asia Pacific DSI Conference, Bali, Indonesia.
[ Grant by Ministry of Science and Technology, Single Author]
I-Ling Ling, Chih-Hui Shieh, Jun-Fang Liao (2012), " The Higher the Price the
Better the Result? The Placebo-Like Effects of Price and Brand on Consumer
Judgments ", Theoretical Economics Letters (Scientific Research), \ol.2,
pp.264~269. (EconLit)
Jun-Fang Liao (2011), "If Job Satisfaction Really Matter ? ", 21st International
Conference on the Pacific Rim Management Annual Conference , ACME
International Annual Conference. (ISSN:1532-8260) [ Single Author]
Jun-Fang Liao, I-Ling Ling (2011), "The Order Effect within Product
Attributes on Consumers’Food Decision Making ",International Conference
Northeast Decision Sciences Institute Annual Conference, Montréal, Canada
[ Grant by Ministry of Science and Technology, First Author]
Fex (2010) > w#p REHFLHE I L ES L BE—RGFTFELF
b Ty %‘;‘ﬁ:r<,,, a0 Wz d gL F e [H- 7]
Jun-Fang Liao, Cedric H.J.Wu, Yih-Hen, and Yu-Ying Huang, (2004), "A
Study of the Relationship between of Internal Marketing, Job Satisfaction and
Customer Oriented Behaviors", Sun Yat-Sen Management Review, Vol 12, Iss
S2, Dec, pp.181~201. (TSSCI) [% - ¥4 ]
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PR R (L)

(2022-2023) (£ F BF T % -% MRS ¥ USR B shizz 9 migr &

»z(2 4% % )The Implementation and Effectiveness of USR Course with Flexible

Credits Via Project-based Service Learning

(2020-2022) % = P+ 4+ g 5 4] USR 3% N e ¢ B 5%
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The Tiny Screws of White Tower — International VVolunteers for the Furtherment
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of Accessibility to Helathcare ( University of Social Responsibility Social
Practice Project)

6 (2021-2022) (kEFBF I E-LERDBEVERGRRTI A EREF
z_ 78 7 (L # A )Action research on USR fulfillment through flexible
courses of professional service learning

7 (2018-2019) )k EFBA LV R-F AR A SR E Y IR E 7 A S
7 A fo= 2287 7 (L 4% £ ) A Study of the Learning Portfolio and Effect of
Integrated Service Learning on Guiding Students’ Interdisciplinary Teamwork
and Leadership — the Case of Business Administration Courses

8 (2018 2019)% - A+ A USRI Eego ¢ B [ 1154 —2 ER

L1 £ 4 )]} Fﬁ # R USRAL ¢ 7 B35 (3% %21 4 £ )The Tiny Screws of
White Tower — International Volunteers for the Furtherment of Accessibility to
Helathcare ( University of Social Responsibility Social Practice Project)

FreeB 7S E 4 f £ (Plan Granted by Ministry of Science and Technology)

® TiFFLIBWRFRAHEPR, AP EE27F0EEEF) 11371
~114/2/28

. fﬁ@~£%*#%ﬂ*$&isia ETHAEUAFRATR AP E

g (= F 24 £)109/08/01 ~111/07/31 -

[ fﬁ%%%ﬁf%ﬁ&aﬁm%§—&ﬁﬁﬁi%%?ﬁﬁﬁiﬁﬁg@
2 4% £ ) 101/08/01~103/07/31 -

KHUNRAEFEYT (Industry-Academic Cooperation Research)

1. (2024-2025) # 3+ o B R%E ¥R T4 g 2P (L 45 1) Exploring Taiwan’s
Opportunities and Challenges in International Medical Marketing

2. (2022-2025) % ~ = it #3F F Fp3tE (2 4F 4 ) Multicultural Bilingual Camp
Program

3. (2021-2023)+ r? pr X Ak m F ok A 2 A e B L TR E (L)
Operation Smile Vietnam Speech Therapy Project: A Collaborative Translation
Project in Vietnam

4. (2020-2021)) ;‘f:%ﬁ 2 LINE@QF > t& %ugﬁ:)gf Top dw Kk SL(LINE Bot)z
B 2y 37 % (£ B 2345 4 ) Development and Efficacy Evaluation of LINE
Bot, an Auto-reply Message System for Kaohsiung Municipal Siaogang

Hospital’s Healthcare Information on LINE App

5. (2020-2021) T Z gk R it R g Z B E (B H 2 P) (2 F 24+ £ ) "Cloud
Clinical Training" development plan.

6. (2020) ¥ M3F I £ T (CVID-19) LINE@QF » et 74 7 (B = EI?P”)
(3% 1 4% 4 ) Multilingual Epidemic Prevention Information (COVID 19)
Line@ official account social media marketing and research.

7. (2019-2020) F?)%‘ %S 2. APP 2~ 7B X (F = 4,‘*531‘;5) GrE i)
Global Medical APP - Design and Development (Municipal Hospital)

8. (2019-2021) :125 i RIRIFRECAE LTy (3 = -125 IR) G4 4)
Industry-academia Cooperation of Global Hygiene Education in Hospital
(Municipal Hospital)




10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

(2018-2020) “t 4& % AT A & iﬁ%ﬁ aRmiiRBTE (kS ?5 )
Accessible Medical Service \Volunteer Project for Foreign and Immigrant
Patients. (?Lé AL

(2018) T ¥ » APP (4 Xt A 78 7 — RIZ 4N W R 4 % 5 )
" An AnaIyS|s and Study on the Introduction of APP Marketing Strategies - the
Case of a Branded International Chain Restaurant(?L F i)

(2017) 4 38 {7 41 pLBLAF ‘Jl?sl‘m?g &I ,_ K 1 (T sz M E T
T-M1EHA A EEE (KF ?5 ) ( % 3 4% 4 ) Study on the
relationship between Organizational Commitment and Job Performance from
the International Marketing perspective-take medical Volunteer as example.
(Teaching Hospital)

(2017) #FHBIF F R & 1 M2 F PRI (KEFR)GELFL)
Exploring the challenges and the effectiveness of managing international
medical volunteer teams

(2017) A € AIATAIE RS HhB-0 % L AP T2 (MER 453
%7 A4 ¢) (354 1# 1) Social Entrepreneurship Forum and Workshop
(SEFOW) - Agriculture  Humanity study project (Siziwan Educational
Foundation).

(2016) 7% = pIATHR L] A A REFL-RK T VG R L (B 2 s ar 4 4

FEP w-X oA #f A ) A Study on Innovative Marketing Planning
Qualification Class (Kaohsiung City Government)

(2015-2017) ¢ % 2 F & FAIATE LA BR FH G F W (2 F 2 7) A study
on the innovative management and international marketing strategy of Taiwan
biomedical industry (Biomedical Company) (2 #F 4 )

(2013- 2015)F§ ENSRELREE RS RPN T2 S A A s e
e A F LS FRRER ((F Fk) (FF A4 L) Exploring the
relationship between the internal marketing perception and the patient’s
satisfaction level on volunteer’s services — Organizational Citizen behavior as
moderator. (Teaching Hospital)

(2015) A= #FAL € S FAIF FHRIE- T E L SHFLIGI(MABEZE LT FF2

K& €) (G-F A4 L) APreliminary Study on Marketing Issue of Social
Entrepreneurship — Taking Europe, America and Taiwan as examples (Siziwan
Educational Foundation)

(2018) i F B PRI A 2 ABRAFH FIa 1 F LB HI(F F12) (L4 1)
A Study on managing hospital volunteers from the internationalization of
medical services (Teaching Hospital)

(2015)4- ¢ £ £ eh7T S F R e SE M- GAE T (MEE 27382 X
A %£€) (3*F 45 +) The Record and Analysis of Cultivation Practice of
Social Enterprise —take Our CityLove as example (Siziwan Educational
Foundation)

(2015)A+ € & ¥ 0y = F B L8 A $5-2021 AL ¢ EF(PABE L 7 F F2

5 £ ¢) (3% 13 +) The Record and Analysis of Cultivation Practice of
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21.

22.

Social Enterprise —take 2021 Social Enterprise as example (Siziwan Educational
Foundation)

(013)f f HHE 7 5 2 —FMswr 7t (L3 Haf) (L8 4) A
Study on the Consumer Purchasing House Behavior -Discussion of Brand
Recognition (A Listed Company)

(011)F* pMEFH FL R A RBEFZFAL(LFHT) (L8 4) A
study on the Enhancement of Service Quality through Internal Marketing (A
Listed Company)
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Contact

07-3426031# 6221 ; melodyliao@mail.wzu.edu.tw




