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®oO# B ¥E #4 3% Assistant Professor

Job Title

o DBA, Golden Gate University, San Francisco, USA

] MBA, HE 3L % L K% (NSYSU), Kaohsiung, Taiwan

Education ) ) ) )

Level BS, Marine Food Science, National Taiwan Ocean
University, Taiwan

TRER | mapgara K AT

Research ) ) )

) Services Marketing, Consumer Behavior

Field
THEE - TR ERCEEERET - AXET

#pagwma | BEE - R ETH

Course Marketing Management, Management, International

Instruction | Business Case Study, Industrial Operation and
Management, Services Marketing
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B (2012) T A E ARG S B (2014;2016) T AL ERHFT FEH G
FLAER 5 (2012;2017) T 2B R B (2018) R "HERARHAREF AR BN
FrEdE, (2018) FaR%E -

Ry Throughout her thirteen years of practical professional work experience in top

Professional international banks and Securities company, including American Express, President

Work Securities Corporation, Citibank, HSBC, and Standard Chartered Bank, Melody

Experience served as former Senior Vice President, Branch Manager, Vice President, Stock
Broker, Marketing Specialist, etc. in those corporations. Currently, Melody regularly
conducts workshop and speech in marketing planning and excellent service quality in
both industries and public sector. She is also a certified tutor of LCCI International
Qualifications in Marketing (London Chamber of Commerce and Industry) and
TBSA Certified Business Planning (Taiwan Business Strategy Association). She
received “Excellent Mentor Award of Wenzao Ursuline University ” in 2012, and also
has been awarded “Industry-Academic Cooperation Research Excellence” in 2014
and 2016, “Model Teacher in ROC Private Education Association” in 2012 and 2017,
“Teaching Excellence Awards” and “Flexible Compensation Awards for Exceptional
Teaching and Research Personnel” in 2018.

FREBA | 1. RBEHHRBeERAA (4 LCCI ) Customer Service B I3




: g » LCCI International Qualifications in Customer Service (London Chamber
Professional of Commerce and Industry)

Certification/ | 2. &3HBE R ¥ A B M An

Association »  Certification in MICE Professional (basic)

3. TBSA ##5 &3k &R
» TBSA Certified Advanced Business Planner (Taiwan Business Strategy

Association)

4 PEREBFEALLEEA
»  Member of Chinese Management Association

5. vEBEHBEEEER
»  Member of Chinese Association of Business and Management Technology

6. VTELEMGEHFTWESEE
Member of Chinese Business Ethics Education Association

7. MEKXATERBREEHXHAELTHELE® B, @R £286%8
> Professional committee member in southern district branch, Consumers’

Foundation, Chinese Taipei

8. Reviewer of Universal Journal of Industrial and Business Management Horizon
Research Publishing Corporation, USA
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3. BA&ES (018) - "—HREF B EF AL R NEHF" - 3L AT
<At # BrAE - (ISBN:978-957-0348-74-3) (% Z Book)

4. By (018) - "FHRE "H L H—A R AETHERREF" - 53
A Al A2 i.'fb H R AL o (ISBN:9.78—957—03.48—73—6) (% Z Book) B |
- 5.  Yen-Hsien Lee, Jun-Fang Liao*, David K. Wang (2017). “Examining Trading
BeiFerl Duration of TAIEX Index: Impact of 2008 Price-Down-Limit Policy”.
St International Research Journal of Applied Finance. Vol. VIII Issue-6, June,
Publication p342-371. (ISSN 2229 — 6891) [ Corresponding Author ]

6. BAL 57(2016) o "4 ik ol £ UL £ B AR R £ B IR AR A8 ¥ P 3RATAY R
2R o LMARBHMAB-BERELTrAETETHANG -
(ISBN:978-986-05-0798-0) [ # —4%# Single Author]

7. Oleksandra Aleksandrova and Jun-Fang Liao (2015). " The Effect of Ambient
and Traditional Advertising on Advertisement Effectiveness: Brand Familiarity
and Ad Repetition as Moderators". International Conference on Business and
Internet (ICBI) Taipei, Taiwan. [ Corresponding Author )

8. Ba¥» -#EX -KREER-ARL - ABRHQ0I5) - "FEHERET T4

B TR MBI ZAR" c B EEAREREHA G TR
BArst & o [ % — 4% First Author])
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9. Jun-Fang Liao, Jacob Y. H. Jou, Yi-Fen Liu (2014), "Conceptual Model of the
Dual Effects of Waiting on Satisfaction with Health Service — Exploring the
Optimal Outpatient Waiting Time and Conditions", International Conference on
Innovation and Management (IAM Winter),Bangkok, Thailand.
(ISSN:2218-6387) [ Grant by Ministry of Science and Technology: First Author)

10. Bes5 (2014) - "R B M EHEREFAEETRERTAFTRAB?"FAE
TEHEHKZE TG 0 EMRAEXKRE - (ISBN:978-986-83435-6-6) °

11. Jun-Fang Liao (2013), "Antecedents and Consequences Of Internal Marketing
to Service Quality ", BAI 2013 International Conference on Business and
Information, Bali, Indonesia. (ISSN:1729-9322) [ Single Author]

12. Jun Fang Liao (2013), " Investigating Consumer Attitudes and Behavioral
Intention Toward Online Mass Customization ", The 12th International Decision
Sciences Institute & The 18th Asia Pacific DSI Conference, Bali, Indonesia.

[ Grant by Ministry of Science and Technology, Single Author )

13. I-Ling Ling, Chih-Hui Shieh, Jun-Fang Liao (2012), " The Higher the Price the
Better the Result? The Placebo-Like Effects of Price and Brand on Consumer

Judgments ", Theoretical Economics Letters (Scientific Research), Vol.2,
pp-264~269. (EconLit)

14. Jun-Fang Liao (2011), "If Job Satisfaction Really Matter ? ", 21st International
Conference on the Pacific Rim Management Annual Conference , ACME
International Annual Conference. (ISSN:1532-8260) [ Single Author])

15. Jun-Fang Liao, I-Ling Ling (2011), "The Order Effect within Product Attributes
on Consumers’Food Decision Making ",International Conference Northeast
Decision Sciences Institute Annual Conference, Montréal, Canada [ Grant by
Ministry of Science and Technology, First Author )

16. Bt % (2010) MM AHTHEAHE THE SO BE—UBITELE
Bl TR REM AT B FERE - [E—1F4]

17. Jun-Fang Liao, Cedric H.J.Wu, Yih-Hen, and Yu-Ying Huang, (2004), "A Study
of the Relationship between of Internal Marketing, Job Satisfaction and

Customer Oriented Behaviors", Sun Yat-Sen Management Review, Vol 12, Iss
S2, Dec , pp.181~201. (TSSCI) [ % —# %]
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Project

¥ F 33t E (Plan Granted by Ministry of Education)

1. (2018-2019) "Bz B & BS54 NRSAET — R BIRE TR A E &6
USR #: & F 83t &
»  The Tiny Screws of Babylon — International Volunteers for the Futherment
of Accessibility to Helathcare USR ( University Social Responsibility)
2. (2018-2019) # 2 F B K3t -3 e\ KIRFS £ B AL RFG £ AT 9 RA25%
AT B A2 A0 R R
» A Study of the Learning Portfolio and Effect of Integrated Service
Learning on Guiding Students’ Interdisciplinary Teamwork and

Leadership — the Case of Business Administration Courses
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#23t E (Plan Granted by Ministry of Science and Technology)
PI2E A8 B RGEZE B E — RBFID F A0 M SR 23R
» Exploring the dual effects of perceived waiting on healthcare service

satisfaction among outpatients

B A Z# K (Industry-Academic Cooperation Research)

1. (2018-2019) sh4EAMER B &M E BIEGE TR T E(HEER)

»  Accessible Medical Service Volunteer Project for Foreign and Immigrant
Patients.

2. (2018) T ¥ H AN APPATHY K& A At L— A B R B L I B R ¥ A6 4

» " An Analysis and Study on the Introduction of APP Marketing Strategies -
the Case of a Branded International Chain Restaurant

3. (2017)4 M BFAT 44 #L B4R 33 B e B & T 40 @R 38 91 T Ak S0 2 B Bt M 2R

R-ATAR A AR %R HEER)

» Study on the relationship between Organizational Commitment and Job
Performance from the International Marketing perspective-take medical
Volunteer as example. (Teaching Hospital)

4. 2017) HABRKEERETHRZFTERBAELE HEER)

» Exploring the challenges and the effectiveness of managing international

medical volunteer teams
5. (2017) A GAI M A X RARRIE-RERA ZERXAE (MEEIAGT

BHFEALE)

» Social Entrepreneurship Forum and Workshop (SEFOW) - Agriculture
Humanity study project (Siziwan Educational Foundation).

6. (2016)75 B 4|3 MBI A B A H -2 F Ik 2K (BT BT AE AN

BR P e-£REFHA)

» A Study on Innovative Marketing Planning Qualification Class (Kaohsiung
City Government)

7. (2015201764 4 % & ¥ A M EHERBIBATHES RB (LB N 3F)

» A study on the innovative management and international marketing
strategy of Taiwan biomedical industry (Biomedical Company)

8. (2013-2015) B Fx & T PI B[ 4T 48 40 % % & ¥ & TR i & B Bl A 4Rt —

DA NRATAH B THYE HEER)

» Exploring the relationship between the internal marketing perception and
the patient’s satisfaction level on volunteer’s services — Organizational
Citizen behavior as moderator. (Teaching Hospital)

9.  (2015) MR @R E A ETHRA-URELAEEAH(HEEABTHE

X#H AL E)

» A Preliminary Study on Marketing Issue of Social Entrepreneurship —

Taking Europe, America and Taiwan as examples (Siziwan Educational
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10.

11.

12.

13.

Foundation)

QOIS BRI B b H IR A BREL T ERF(HEER)

» A Study on managing hospital volunteers from the internationalization of
medical services (Teaching Hospital)

QRO ETLEN T REBLKASH-NAEDTE MEEABTFEIHK

Ae9)

» The Record and Analysis of Cultivation Practice of Social Enterprise —take
Our CityLove as example (Siziwan Educational Foundation)

QO G EN T REBELKA ;#2021 g ERBEABTEX

HALT)

» The Record and Analysis of Cultivation Practice of Social Enterprise —take
2021 Social Enterprise as example (Siziwan Educational Foundation)

(2013)7% & # Pk B AT A XA R— bk 840 2 K3t (LTAE A 9)

» A Study on the Consumer Purchasing House Behavior -Discussion of
Brand Recognition (A Listed Company)

(QO11D)E A M IRATEAF AR A RFF b F XA F(L TR F))

»  Astudy on the Enhancement of Service Quality through Internal Marketing
(A Listed Company)
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Contact

07-3426031# 6221 ; melodyliao @mail.wzu.edu.tw




